
   
 

TVS Eurogrip’s new brand campaign talks about Tyres for a Country full of Turns  

~ #TameTheTurns salutes the riding spirit and assures a confident journey 

Chennai, 8th May 2021: TVS Eurogrip, India’s leading 2 & 3-wheeler Tyre brand recently launched an 
integrated marketing campaign that talks about how the brand has a wide range of tyres for India, a 
country full of turns. The campaign is a befitting tribute to the resilience of two-wheeler riders and 
many more who have entrusted their unwavering trust in the company and its tyres.  

The campaign is born from a powerful consumer insight. All riders, be it seasoned bikers or city riders 
experience some uncertainty and vulnerability during their ride at times. One such key moment is 
when they take a turn, and that’s when an efficient pair of tyres makes all the difference. TVS Eurogrip, 
The Bike Tyre Specialist has a wide range of tyres to take on any turn with confidence.  

The new ad film is a vibrant montage of many different “turns” an Indian rider encounters; some are 
natural turns around mountains or highways while others are unexpected turns due to unforeseen 
circumstances. While bringing to light these different turns the two-wheeler rider faces in their 
everyday lives in an engaging and humorous manner, the film also deftly brings alive the many nuances 
that are the real charm of  the Indian landscape. The film is a visual treat showcasing varied 
experiences from the life of two-wheeler riders of all kinds, weaving around buildings, manoeuvring 
narrow roads and unforeseen diversions, changing course mid-way and the thrill of riding on exotic 
hillsides.  

Speaking on the occasion, Mr. P. Madhavan, EVP – Sales & Marketing, TVS Srichakra Limited, said, 
“Staying true to our brand mission of providing the new age millennial rider with specialist tyre 
technology for his two-wheeler, we have picked an insight that we believe every rider can relate to. 
The Indian rider is posed with many twists and turns during his daily as well as occasional rides. We 
are excited to showcase how our wide range of tyres give riders the confidence and assurance that 
they need while taking those unforeseen turns, or when riding through a winding road. We are 
bringing the campaign idea alive through an impactful integrated marketing campaign.” 

Commenting on the campaign, Rajiv Chatterjee, Chief Business Officer – Tilt Brand Solutions says 
“During the investigative steps for this campaign what we realised from consumers was that the 
moment of truth for any rider is at a turn. It is on a turn when the rider gets that split second of a 
doubt and perhaps one of the very few moments when they actively think of the tyre. This is the 
moment we wanted TVS Eurogrip to own and thereby play a genuine role in the customer’s life. We 
especially feel happy in having been able to identify and convey a functional benefit that is geo-
culturally relevant” 

Creative Director: Satish Sethumadhavan 

Production House: StudioT 

Director: Avnish Bhardwaj 

 

Link of the Ad:  

YouTube - https://youtu.be/0ND4LkyU_Zw 

https://youtu.be/0ND4LkyU_Zw


   
 
Facebook- https://www.facebook.com/TVSEurogrip/ 

Instagram- https://www.instagram.com/tvseurogrip/ 

Twitter- https://twitter.com/TVSEurogrip 

LinkedIn- https://www.linkedin.com/company/tvs-eurogrip/ 

 

 
About TVS Srichakra Ltd.: TVS Srichakra Limited, makers of TVS Eurogrip brand of tyres is one of India’s leading 
manufacturers and exporters of Two, Three-Wheeler tyres and Off-Highway tyres. Incorporated in 1982, it is 
one of the flagship companies of the USD 8.5 Billion TVS Group which is India’s largest Auto Ancillary 
conglomerate.  With global research and development capabilities and cutting-edge technology, TVS Srichakra 
produces industry leading tyres for the automotive sector in India and worldwide. Headquartered in Madurai, 
TVS Srichakra has manufacturing facilities in Madurai (Tamil Nadu) and Rudrapur (Uttarakhand) with a 
production capacity of over 3 million tyres a month. The company has a design centre in Milan, Italy supporting 
the R&D centre in Madurai and the tyres are tested in Indian, European, and Japanese road conditions. TVS 
Srichakra’s products are available in over 70 countries across the world.  In India, the company enjoys a 
significant market share amongst the original equipment manufacturers and replacement markets and has a 
comprehensive network of distributors and dealers giving it a robust presence. For more information, visit 
https://www.tvseurogrip.com/ 
 
 
About Tilt Brand Solutions: Launched in August 2018, Tilt Brand Solutions is a Brand & Communications 
consultancy that offers ambitious brands and businesses, services in Strategy, Creative, Digital, Content & 
Production. The Tilt team has over 500 years of combined experience across advertising, marketing, data 
analytics, content creation, behavioural science, storytelling, studio production, digital, media, qualitative 
research and consumer advocacy. Tilt partners some of India’s leading brands and companies including Ace23, 
Confira Labs, Dream11, Flipkart, Fossil, Google, GoDaddy, GSK, JustDial, Livspace, Licious, Marico, Microsoft, MX 
Player, Reckitt Benckiser, Rebel Foods, Revolt, RPG, Scripbox, Swiggy, UpGrad, Hindustan Unilever, Viacom18 
and The World Bank. For more information, visit: https://tiltbrands.in/ 
 
 
 

 

For further details, contact: 
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Ivy Chatterjee | ivy@storytellers101.com | +91 799 532 3153 

 

https://www.facebook.com/TVSEurogrip/
https://www.instagram.com/tvseurogrip/
https://twitter.com/TVSEurogrip
https://www.linkedin.com/company/tvs-eurogrip/
https://protect-eu.mimecast.com/s/G4FTC4RrLf7oD986fOFOCp?domain=protect2.fireeye.com
mailto:Francis%7Cdfrancis@perfectrelaitons.com
mailto:Priyanka.rathi@perfectrelations.com

